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Abstract

P G Tadasad

Indian Journal of Marketing is one of the premier and reputed peer reviewed monthly journal of Marketing.
The journal was first published in the year 1968 and it has completed 46 years of its publication. This paper
presents scintometric analyses of Indian Journal of Marketing during 2005-2014. The analysis covers various
parameters like growth pattern, authorship patterns, citation-wise distribution of research papers, etc.

Keywords: Scintometric Analysis, Content Analysis

1. Introduction

The Indian journal of marketing is a reputed double
blind peer reviewed monthly journal in the field of
Marketing. The journal was first published in the
year 1968. It is the oldest the only monthly Indian
journal of Marketing. It contains scholarly research
papers written by reputed personalities in the field
of marketing, commerce and economics. To accom-
plish the below mentioned objectives the
scintometric principles are applied.

The term Scientometrics originated as a Russian
term for the application of quantative method to
the histoy of science. This term was introduced and
came into prominences with founding of the jour-
nal named ‘scientometrics by T. Braunin 1977, origi-
nally published in Hungary and currently from
Amsterdam. Scientometrics used to mean commu-
nication process in the science including socio cul-
tural aspects and appear to be almost synonymous
to science of science with more stress on quantative
aspects- it also used as a generic term for a system
of knowledge, which endevours to study the scien-
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tific (and technological) system using a variety of
approaches within the area of science and technol-
ogy studies. Thus Scientometrics is a part of the so-
ciology of science and has applications to science
policy makingl. These scintometric studies will be
helpful for librarians in collection development. The
present study has been undertaken in order to know
the nature and contents of research papers pub-
lished in Indian Journal of Marketing during the
period 2005 - 2014,

2. Obijectives of the Study
The Obijectives of the present study are:

1. To analyze the number of papers published
(year wise).

2. To study number of references cited
3. To study the length of research papers
4. To know the authorship patterns

5. Tounderstand the Geographical distribution
of Contributions

3. Scope

The present study is made on the oldest monthly
journal in the field of marketing i.e Indian Journal of
Marketing. For the present study total 120 issues of

- 280 -



Scintometric Analysis of Indian Journal of Marketing...

10t International CABLIBER 2015

the Indian Journal of marketing from the year 2005
to 2014 are considered.

4. Methodology

The data of all the 120 issues of the Indian Journal of
Marketing were scanned for the required data re-
lated to the Number of author, Number of pages,
References, research papers per issue was noted
down. The same data was entered in the spread-
sheet and the data was then subjected to analysis as
per the objectives of the study.

5. Literature Review

Janssens (2008)2 Studies have shown that hybrid
clustering methods that incorporate textual content
and bibliometric information can outperform clus-
tering methods that use only one of these compo-
nents. Kademani (2006)3 studies was attempts to
highlight quantitatively the growth and development
of research work in this field on Bose-Einstein Con-
densation (BEC) in terms of publication output as
per Science Citation Index (1982-2005). During 1982—
2005 a total of 5258 papers were published by scien-
tistsin this field. Kumar (2008)4 analyse the growth
and development of web-resources in INSPEC da-
tabase during 1995-2005. A total of 18673 publica-
tions appeared in 171 web-resources contributed
by the scientists in various areas of research.
Nederhof & Wijk (1997)5 studies was developed a
method to identify and map the internationally most
visible research topics occurring in the social and
behavioral sciences, as well as the topics which
changed most over adecade. Blauwhof (1997)6 stud-
ieswas contribution relations between scientific ar-
ticles, conference proceedings and patents relating
to telephone switching are analyzed. The state-of-
the-art in scientometrics and science and technol-
ogy studies leads one to expect relations among these

documents. Boyack (2009)7 studies represents the
results of a prototype study that aims to map the
structure and evolution of chemistry research over
a 30 year time frame. Information from the com-
bined Science (SCIE) and Social Science (SSCI) Cita-
tions Indexes from 2002 was used to generate a dis-
ciplinary map of 7,227 journalsand 671 journal clus-
ters. Sagar and other 2010)8 scientometric analysis
of all Tsunami related publications as per the Scopus
TM database during 1997-2008. A total of 4338 pub-
lications and 21107 citations to these papers were
received. The parametersstudied include growth of
publication, country-wise distribution of publica-
tions, activity index of countries, most-frequently
cited publications, authorship pattern, and co-au-
thorship index. Kaur & Gupta (2010)9 Tri-citation
analysis mapping of Eugene Garfields Citation Im-
age authors (those frequently co-cited with him) is
used to identify the major research networks and
topics that are linked to his highly cited publications
in three successive decades, 1978-87, 1988-97, and
1998-2007.

6. Analysis
6.1 Year wise distribution of Research Papers

Table No. | show the number of research papers
contributed from the year 2005-2014. Maximum 100
(12.12%) research papers were published in the year
2009. The year 2007 sees minimum publications of
only 87 (10.53%) papers. The journal publishes on
an average of 89 papers per year.
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Table 1: Year wise distribution of Research

6.2 Authorship Pattern

Papers The analysis shows that in all 1134 authors contrib-

Year Total No. of Papers | Percentage uted the 826 papers. Table No. Il depicts the author-

2005 o5 1029 ship pattern in the journal. Tht? total numbers of
826 contributions were made during the period 2005

2006 73 8.83 — 2014. 349 papers (42.26%) were contributed by

2007 87 10.53 single-author. Two authors contributed the maxi-
mum papers 383 (46.36%) and ranked the highest

2008 o 1101 among all other categories. 78 articles (9.44%) were

2009 100 12.12 contributed by three authors. Four, Five and Six

2010 91 1101 authored contributions count is 12 (1.46%), 2(0.24%)
and 2 (024%) respectively.

2011 93 11.26

2012 81 9.82

2013 70 8.47

2014 55 6.66

TOTAL | 826 100

Table 2: Authorship Pattern
Year Single Two Three Four Five Six Total
Author Authors Authors Authors Authors Authors

2005 44 33 6 1 0 1 85

2006 27 37 8 0 1 0 73

2007 40 36 8 2 0 1 87

2008 31 45 12 3 0 0 91

2009 42 49 8 0 1 0 100

2010 42 42 7 0 0 0 91

2011 46 41 5 1 0 0 93

2012 39 35 7 0 0 0 81

2013 25 37 7 1 0 0 70

2014 13 28 10 4 0 0 55

Total 349 383 78 12 02 02 826

Percentage | 42.26 46.36 9.44 1.46 0.24 0.24 100
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6.3 Geographical Distribution of Contributions
(State Wise)

The Table No.lll & IV depicts the contribution of
number of research papers from State Wise as well
as Nation Wise. Out of the total 1279 research pa-
pers 1192 (93.20%) Papers are from India. Among
the Indian contributions Tamil Nadu state stands
first in the list with maximum number of 310 (26.02%)
research papers. Andhra Pradesh and Karnataka
contributed 146 (12.24%) & 112 (9.39%) papers and
stood 2nd and 3rd in the list. The major chunk of
research papers were contributed by these three
southern states.

Table 3: Geographical Distribution of Contribu-

19 Pondichery 10 0.83
20 Jharkhand 9 0.76
21 Unknown 8 0.68
22 Himachal Pradesh | 5 0.42
23 Goa 5 0.42
24 Chandigarh 3 0.26
25 Bihar 3 0.26
26 Manipur 3 0.26
27 Meghalaya 2 0.16
28 Tripura 2 0.16
TOTAL 1192 100

Table 4: Geographical Distribution of Contribu-
tions (Nation Wise):

tions (State Wise) S. No | Name of the | Contributions| Percentage
—— Country

S. No | Name of State |Contributions | Percentage 1 \ndia 1192 93.20
1 Tamil Nadu 310 26.02 2 Malaysia 19 1.48
2 AndhraPradesh [146 12.24 3 Bangladesh 15 1.17
3 Karnataka 112 9.39 4 Sri Lanka 10 0.78
4 Mabharashtra 86 7.23 5 Botswana 8 0.62

6 UK 5 0.39
5 Uttar Pradesh (60 5.03 . Ethiopia - 0.39
6 Delhi 56 4.69 8 Iran 5 0.39
7 Punjab 53 4.44 9 USA 3 0.23
8 West Bengal |50 4.19 10 Algeria 3 0.23
9 Haryana 17 396 11 Australia 3 0.23

12 Oman 2 0.15
10 Gujarat 32 2.68 - -

13 Saudi Arabia |2 0.15
11 Orissa 30 2.53 14 France 2 0.15
12 Jammu & Kashmir |28 2.34 15 Japan 1 0.07
13 Madhya Pradesh[27 2.26 16 New Zealand |1 0.07
14 |Uttarakhand |26 2.18 17 | Pakistan ! 0.07
15 |Kerala 25 2.09 18 | Singapore ! 0.07
16 Rajasthan 20 1.67 19 Tanzania ! 0.07
17 Assam 19 159 Total 1279 100
18 Mizoram 15 1.26
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6.5 Authorship Productivity

Table-V shows that total 1134 authors contributed
826 research papers during the period 2005-2014.
The maximum number i.e 984 (86.77%) authors con-
tributed one research paper, followed by 113(9.98%)
authors contributed two papers. Three and Four
papers were contributed by 34(2.99%) & 3(0.26%)
authors respectively. This shows that only few au-
thorsare regularly contributing to the journal.

Table 5: Authorship Productivity

6.6 Length of Papers

Table VI shows that 14.52% of the papers cover 1-4
pages followed by 26.15% of papers covers 9-12 pages.
Maximum numbers of papers 55.81% are between
5-8 pages. Only 3.52 % of papers are of length more
than 13 pages.

No. of Papers | Number of Percentage
Contributed Authors
1 984 Authors 86.77
2 113 Authors 9.98
3 34 Authors 2.99
4 3 Authors 0.26
TOTAL 1134 Authors 100
Table 6: Length of Papers
Lengthof | 2014 | 2013 | 2012 | 2011 | 2010 | 2009 | 2008 | 2007 | 2006 | 2005 Total %
paper
1-4 3 1 2 4 4 n 9 21 2 39 120 1452
58 24 b 41 50 52 68 61 51 b viv) 461 5581
912 27 0 3 33 30 2 16 14 9 4 216 2615
13 and More 1 3 5 6 5 1 5 1 2 0 2 352
Total 55 70 81 93 91 100 9 87 73 85 826 100

6.7 Study of References/Citations

Table VI gives details of the number of references
cited by the authors in their respective papers pub-
lished from 2005-2014. Out of the 826 research pa-
pers, 284 (34.38 %) have 1-10 references; followed
by 311 papers (37.65%) with 11-20 references; 125
papers (15.13%) with 21-30 references; and 91 pa-

pers (11.02%) with more than 31 references.
15(1.82%) papers had no references.
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Table 7: Study of References/Citations

No. of 2014 | 2013 | 2012 | 2011 | 2010 | 2009 | 2008 | 2007 | 2006 | 2005 | Total %
References
Nil 0 0 0 0 0 1 2 6 5 1 15 182
1-10 02 01 13 25 R 40 38 45 45 43 284 34.38
11-20 K 33 38 32 30 38 44 21 17 24 311 37.65
21-30 15 28 20 12 14 13 2 11 4 6 125 15.13
3land More 04 08 10 24 15 8 5 4 2 11 91 11.02
Total 55 70 81 93 91 100 91 87 73 85 826 100

7. Conclusion

Indian Journal of Marketing has indeed established
itselfas the oldest and leading marketing journal in
the country. It is now available not only in print for-
mat but also in electronic format. The papers pre-
dominantly contributed by single author indicate that
individual authors rather than research teams are
active in the field of Marketing. The journal has pub-
lished 826 articles during the period of study. The
maximum number of research papers (12.12%) was
published in the year 2009. The study reveals that,
the maximum numbers of contributions are from
the Two Authors with 46.36%. The study also re-
vealed that majority of contributions are from In-
dia, the foreign author contribution is very less.
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